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Objectivos (tépicos)

Identificar os mercados alvo e as condi¢des que os determinam. Estimular a absorcdo de informagdo que permita

percepcionar intuitivamente as grandes oscilacdes do gosto e exigéncias do mercado futuras e experimentar traduzi-las em

projectos de moda. Introdugdo a practica projectual em moda com o objectivo de estimular o pensamento conceptual ajustado

aos novos valores da realidade social e da estrutura politica, cultural e econémica da contemporaneidade.

Conteudos Programaéticos / Programa

Solidificagdo dos conhecimentos basicos adquiridos sobre o sistema da moda. Anélise dos diferentes mercados e

consumidores alvo. Anélise do conceito de lifestyle no consumo da moda. Denominadores determinantes no calculo de producdo

de uma peca de vestuario. Formas contemporaneas de disseminacdo de design de moda. Desvios ao sistema da moda.

Introducdo & metodologia projectual de design de moda através de pequenos exercicios que visam estimular o pensamento

concentual e a comunicacio de ideias.
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Competéncias a adquirir pelo discente (tépicos)

Solidificagdo das bases em que assenta o design de moda. Entendimento basico sobre o funcionamento dos mercados e

consumo da moda. Conhecimento introdutério sobre a metodologia projectual de design de moda.

Bibliografia Principal

o McKelvy, Kathryn and Munslow, Janine, Fashion Design: Process, Innovation & Practice, John Wiley & Sons, 2011
e Sorger, Richard, and Udale, Jenny, The Fundamentals of Fashion Design, AVA Publishing, 2012

e Faerm, Steven, Fashion Design Course: Principles, Practice and Techniques, Thames & Hudson, 2010

Bibliografia Complementar

Avaliacao (elementos e critérios)

Avaliacdo continua baseada em: Projectos, scrapbooks, participagdo nas aulas e assiduidade.

Data de actualizacao

Ultima actualizacio em: terca-feira, 30 de Julho de 2013
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Estimated Workload

Goals (topics)

Total Workload: 350,0 Hours

Identification of fashion target markets and the conditions that determined them. Stimulation of intuitive thought in order to

exercise the forecasting of taste, trends and requeriments of future markets that eventually can translate into fashion design

projects. Introduction to project in fashion design by way of stimulating conceptual thought within a contemporary framework.

Programmatic contents / Programme

Solidification of a basic knowlwdge of the fashion system. Analysis of the different markets and target consumers. Analysis of

the concept of lifestyle within the consumption of fashion. Determining denominators in the production of a garment.

Contemporarty forms of fashion design dissemination. Deviations from the fashion system. Introduction to fashion design

methodology through small exercises designed to stimulate conceptual thinking and the communication of ideas.
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Competencies to be acquired by students (topics)

Basic knowlwdge of the fundamentals of fashion design. Initial understanding of the way the markets function and about the

consumption of fashion. Introductory knowledge of methodology in fashion design project.

Main Bibliography

o McKelvy, Kathryn and Munslow, Janine, Fashion Design: Process, Innovation & Practice, John Wiley & Sons, 2011
e Sorger, Richard, and Udale, Jenny, The Fundamentals of Fashion Design, AVA Publishing, 2012

e Faerm, Steven, Fashion Design Course: Principles, Practice and Techniques, Thames & Hudson, 2010

Additional Bibliography

Assessment

Continuous assessement based on: Projects, scrapbooks, class participation and attendance.

Last updated
Last updated on: Tuesday, 30 July 2013



